
Event Guide



YOUTH REGISTRATION 
OVERVIEW

Registering to host a Youth Registration event, you already 
recognize the impact the event can have on driving participation in 
your spring and summer programs.  Now the USTA wants to make 
sure you have all the tools and resources you need to make your 
event a success. Customizable marketing and communications 
materials are available for you to download at Tennisnight.com.  
In addition to these materials, we have developed this easy to 
use Event Guide. The following pages will guide you through five 
quick and easy steps to help you organize your event, bring in 
customers and sign them up for your programs.  



STEP 1:
Location, Location, Location

A Youth Registration event can be held just about anywhere – 
indoors or outdoors.  You should host your event in a location that 
is convenient for your target audience.  In this case, families with 
children ages 6-18 years old. 

When choosing a location, consider the following:

• The best location may not be your facility. 

  - A location other than your tennis facility may increase 
   interest in and sign ups for your programming.  A school
   gymnasium, recreation center, retail location or indoor park
   area can all be great options for a Youth Registration event. 

  - If you are a seasonal facility, you might want to consider
   a different location for another reason, visibility.  More than
   likely, people only come to your facility during the season
   so, it will be difficult to drive onsite interest if no one is
   there during January, February or March. You’ll want to
   go to a high visibility location where you can drive interest
   and attendance.

• If you choose to host your Youth Registration event at your
  facility:

  - If you run an outdoor facility, have a back up plan
   for inclement weather (i.e. a back up site or
   rain/snow date).  This information should
   be included on all your marketing
   materials. This is a great opportunity to
   showcase your facility so be prepared
   to give tours and get people on the
   courts. 
  

STEP 2:
Select an Event Format/Theme

Customize your Youth Registration event to suit your needs and your 
location.  Your event should include opportunities for every member 
of the family.  After all, tennis is a life time sport and welcomes players 
of all ages.    

You can host a tennis festival with activities involving the QuickStart 
Tennis play format to engage all ages. Two easy game ideas are 
Champion of the Court and Beat the Pro.  Go to Tennisnight.com for 
more activities.

Champion of the Court:  The winner of a singles point stays and
takes on challengers until defeated.  The challenger always
begins the point with a serve or drop-hit.

Beat the Pro:  Challengers have a chance to play singles points
against the local pro, college, or high school player. Challengers
always start the point with a serve.

Equipment demos and clinics are also popular.  

Whatever type of Youth Registration event you host, remember that 
your goal is to get families to sign up for your programs.  If kids and 
their parents have a great time you are more likely to get sign ups.  
That said, make sure you have a registration table in a visible location 
and volunteers/staff members who can answer questions about your 
programs.  It is always best to have them sign up while they are at 
your event.



STEP 3:
Market Your Event

Increase awareness of your event by utilizing the downloadable and 
customizable marketing materials available on tennisnight.com.  
These posters, flyers, press and email templates are 
designed to make marketing your event easy.    

But what information should you put in these 
pieces?  In the white space available, we 
recommend three main buckets of content for you 
to consider:

a. Headline- the attention grabbing statement 
  that precedes your main message.

b. Body copy- this is where you deliver your main message.

c. Call to action- this tells consumers what to do/ how to engage.
  This may include your website, email address or phone number.  

Example copy for a marketing material with a headline, body copy 
and a call to action follows:

Celebrate Tennis Night in America at the Smith Tennis Center

Join us for tennis, games, food and fun.  

Sign your kids up for team tennis!  

Saturday, February 27 at 5pm, The Smith Tennis Center, City, State

Contact John Smith at 333-3333 

or visit smithtennis.com for more information.

Once you have your messaging finalized, the following 
strategies will help ensure success:  

a. Word of Mouth- Existing customers will tell
  their friends about your programs.  Ask them to
  spread the word about your upcoming event.

b. Advertising – Parents begin signing their kids up
  for spring and summer programming in February and 
  March.  Go beyond your existing player base to ensure 
  that you reach as many families as possible.  Utilize local
  community websites, papers and even school newsletters
  and flyers to spread the word about your event. 

c. E-mail - Send an e-mail to past and existing
  customers, friends, family, and business associates 
  about your Youth Registration event.  Ask them to 
  forward the information on to someone they think 
  may be interested.  Our customizable email 
  template will get you started.

d. Posters and flyers – Distribute and hang flyers 
  and posters in high traffic areas around your 
  community.  Think beyond your facility or 
  program location, especially if it is off season 
  Consider schools, fitness centers, retailers, supermarkets,
  tennis facilities and other locations parents frequent.

e. Partnerships - Partner with other youth organizations such as a
  YMCA or Boys & Girls Club and local school PTAs. These are
  all great ways to reach a mass audience of parents and kids at
  very low cost.

Online: More and more customers are finding information online about 
recreational activities.  Update your web site to include information 
about the upcoming event.  Make sure to also update information on 
your social media/networking pages (i.e. Facebook, Linkedin).  If you 
feel comfortable with online marketing, you may also want to try other 
forms of online marketing that include:

a. Web Banner ads (downloadable on tennisnight.com)
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b. Listings in online community calendars (i.e. local town sites,
  newspaper sites)

c. Key word search marketing  (i.e. Google search)

d. Posting your activity on other social networking sites like
  Craigslist or Yahoo Groups

Public Relations: Public Relations is free promotion for your event.  
While it may take a little bit of time to build strong relationships with 
your local media contacts, the effort will pay off in the long run.  Tennis 
is a fun and healthy activity for the family.  Many media contacts will 
even bring their families to your event if they are invited.  Make sure 
you target your local community papers; this is where many families 
get their youth sports information. The following are some tips for 
successfully working with the media:

a. Utilize the customizable press release available at 
  tennisnight.com to deliver a consistent message to the media.  

b. Know the right person to contact to ensure that your event is
  included in the right section and covered by the right person. 

c. Invite local media to your event – offer them a chance to play
  with a pro.

d. Always follow-up and be aware of their deadlines.

e. Many local newspapers are short staffed and may not be able
  to attend your event.  So supply them with a couple of photos
  and a post event press release for them to use.  

f. Seek out local bloggers to mention your event in their 
  daily/weekly blogs.

IT’S “TENNIS NIGHT IN AMERICA”—AND (YOUR TOWN)—ON MONDAY, MARCH 2

Parents, kids invited to help kickoff the 2009 youth tennis season at (name of 

facility/facilities), as part of first-ever National Youth Registration Night initiative.

Inaugural “BNP Paribas Showdown for the Billie Jean King Cup” from New York City will 

accompany team and program registration in more than 700 U.S. locations

(TOWN, STATE), (MONTH, DAY), 2009 – (Name of facility/facilities) will host a night of registration 

opportunities for all spring and summer tennis programs for parents and kids, along with (fill in 

types of activities offered) on Monday, March 2 from (start time p.m. to end time p.m.) as part of the 

USTA’s first-ever National Youth Registration Night, an integrated youth registration initiative 

kicking off the 2009 tennis season at more than 700 facilities across the country.

National Youth Registration Night events serve as “opening day” for parents to sign-up their kids for 

league and team tennis play, including USTA Jr. Team Tennis. The effort is a key component of the 

USTA’s “Tennis Night in America” on March 2, which also includes that night’s winner-take-all “BNP 

Paribas Showdown for the Billie Jean King Cup” at New York’s Madison Square Garden. The Show-

down features four of the top women’s players in the world—10-time Grand Slam champion Serena 

Williams, two-time defending Wimbledon champion Venus Williams, reigning French Open cham-

pion Ana Ivanovic and 2008 year-end No. 1 Jelena Jankovic—playing in a one-night, single-e-

elimination tournament for the inaugural Billie Jean King Cup before a live national TV audience on 

HBO.
Facility event info here:

Tennis participation in the U.S. has grown more than any other traditional sport since 2000. Accord-

ing to the annual research survey conducted for the Tennis Industry Association and the USTA by the 

Taylor Research Group, nearly 26.9 million people played tennis in 2008, the highest number of 

participants in 15 years. That marked a seven percent increase over the prior year and an increase of 

more than 30% since 2000. In addition, the number of new tennis players increased by three percent 

last year, to more than 5.9 million.

For more information on National Youth Registration Night activities at (name of facility/facilities), 

please contact (name of local organizing contact). For more information on Tennis Night in America, 

please visit www.tennisnight.com.

# # #

The USTA is the national governing body for the sport of tennis in the U.S. and the leader in promot-

ing and developing the growth of tennis at every level -- from local communities to the highest level 

of the professional game.  A not-for-profit organization with 725,000 members, it invests 100% of its 

proceeds in growing the game. It owns and operates the US Open, the highest attended annual 

sporting event in the world, and launched the Olympus US Open Series linking 10 summer tourna-

ments to the US Open. In addition, it owns the 94 Pro Circuit events throughout the U.S., and selects 

the teams for the Davis Cup, Fed Cup, Olympic and Paralympic Games. The USTA philanthropic 

entity, USTA Serves, provides grants and scholarships and through tennis, helps underserved youth 

and people with disabilities to improve academics, build character and strive for excellence. For 

more information on the USTA, log on to usta.com.

For more information, contact:

Insert Contact Information for contact.

PRESS RELEASE

IT’S “TENNIS NIGHT IN AMERICA”—AND (YOUR TOWN)—ON MONDAY, MARCH 2

Parents, kids invited to help kickoff the 2009 youth tennis season at (name of 
facility/facilities), as part of first-ever National Youth Registration Night initiative.

Inaugural “BNP Paribas Showdown for the Billie Jean King Cup” from New York City will 
accompany team and program registration in more than 700 U.S. locations

(TOWN, STATE), (MONTH, DAY), 2009 – (Name of facility/facilities) will host a night of registration 
opportunities for all spring and summer tennis programs for parents and kids, along with (fill in 
types of activities offered) on Monday, March 2 from (start time p.m. to end time p.m.) as part of the 
USTA’s first-ever National Youth Registration Night, an integrated youth registration initiative 
kicking off the 2009 tennis season at more than 700 facilities across the country.

National Youth Registration Night events serve as “opening day” for parents to sign-up their kids for 
league and team tennis play, including USTA Jr. Team Tennis. The effort is a key component of the 
USTA’s “Tennis Night in America” on March 2, which also includes that night’s winner-take-all “BNP 
Paribas Showdown for the Billie Jean King Cup” at New York’s Madison Square Garden. The Show-
down features four of the top women’s players in the world—10-time Grand Slam champion Serena 
Williams, two-time defending Wimbledon champion Venus Williams, reigning French Open cham-
pion Ana Ivanovic and 2008 year-end No. 1 Jelena Jankovic—playing in a one-night, single-e-
elimination tournament for the inaugural Billie Jean King Cup before a live national TV audience on 
HBO.

Facility event info here:

Tennis participation in the U.S. has grown more than any other traditional sport since 2000. Accord-
ing to the annual research survey conducted for the Tennis Industry Association and the USTA by the 
Taylor Research Group, nearly 26.9 million people played tennis in 2008, the highest number of 
participants in 15 years. That marked a seven percent increase over the prior year and an increase of 
more than 30% since 2000. In addition, the number of new tennis players increased by three percent 
last year, to more than 5.9 million.

For more information on National Youth Registration Night activities at (name of facility/facilities), 
please contact (name of local organizing contact). For more information on Tennis Night in America, 
please visit www.tennisnight.com.
# # #

The USTA is the national governing body for the sport of tennis in the U.S. and the leader in promot-
ing and developing the growth of tennis at every level -- from local communities to the highest level 
of the professional game.  A not-for-profit organization with 725,000 members, it invests 100% of its 
proceeds in growing the game. It owns and operates the US Open, the highest attended annual 
sporting event in the world, and launched the Olympus US Open Series linking 10 summer tourna-
ments to the US Open. In addition, it owns the 94 Pro Circuit events throughout the U.S., and selects 
the teams for the Davis Cup, Fed Cup, Olympic and Paralympic Games. The USTA philanthropic 
entity, USTA Serves, provides grants and scholarships and through tennis, helps underserved youth 
and people with disabilities to improve academics, build character and strive for excellence. For 
more information on the USTA, log on to usta.com.

For more information, contact:
Insert Contact Information for contact.
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STEP 4:
Event Execution

Now that you have successfully marketed your event, you will want to 
ensure that everyone has a wonderful time and subsequently signs up for 
your tennis programs.  There are several proven strategies to consider as 
you plan out your event. 

• Develop a plan for everything – Plan everything in advance to
  ensure that your event runs smoothly. Consider court setup,
  hanging banners, staff and volunteer recruitment and inclement
  weather planning.

• The day before – Separate out equipment, premium items and set
  up tables the night before. Train staff in advance of your event. 
  Don’t wait until the morning of your event to do these things.

• Have a contingency plan – What will you do if a volunteer doesn’t
  show up?  What happens if it rains?  What happens if someone
  gets hurt?  Putting together contingency plans will help make the
  event go smoothly, even in the face of adversity.

• Register Everyone – While kids and parents are at your event
  make sure that they register for your spring and summer
  programming.  Set up computers to register kids for programs on
  the spot.  Use paper registration forms if your site can’t
  accommodate electronic registrations.  Make sure that families
  register for your programs before they leave your event.

• Collect parent information to get them involved as coaches and
  team mangers.  They will be engaged with tennis when they are at
  your event – don’t wait until later to have them sign-up for
  programs.

We have produced several templates that you can use to help organize 
your event including an equipment checklist, event run of show, volunteer 
training worksheet.  Please logon to tennisnight.com to download these 
materials.

STEP 5:
Event Recap

The event recap is one of the most important and effective tools used 
to improve your event and increase your attendance next year.  Take 
the time to review what worked well and what you think you  can do 
better next year.  Please complete the online recap at tennisnight.com 
to help the USTA better serve you in the future. Your recap may include 
the following: 

 • Number of attendees

 • Weather conditions, location, or other factors that may 
  affect attendance

 • Participant feedback and comments

 • Volunteer and staff feedback and comments

 • Assessment of marketing and outreach efforts

 • Collecting all photos and press clips




